
“The students on the MSc Digital 

Marketing Strategy gave a very 

clear and concise report on their 

findings and recommendations, 

much of which has been 

implemented as part of our 

marketing strategy. Overall it 

was a valuable learning 

experience that has helped show 

us the importance of looking at 

our business from a fresh 

perspective and utilising digital 

tools and strategies to better 

reach our customers.”- Jerry 

Crowley, Marketing Manager 

Johnson & Perrott Ltd  

Contact us to connect your Enterprise with MTU.  

Email us at: extended.campusCork@mtu to discuss a collaboration to suit your needs!  

benefits of having an external perspective 

and the fresh ideas that this can bring. 

Representatives from Johnson and Perrott 

were impressed by the high-quality 

consultancy reports submitted to them by 

the students.  

Background 

Founded in 1810, Johnson and Perrott 

Motor Group is one of Ireland’s leading 

motor retailers. The group has diverse 

interests such as motor dealerships, vehicle 

hire and fleet management. They have 

expanded from their head office in 

Mahonpoint Retail Park, Cork and now have 

four dealerships across Cork City. 

  

The Need 

Johnson & Perrott wanted to explore ways 

to connect with hybrid and electric car 

consumers further. The group enlisted 

assistance from the MSc in Digital Marketing 

Strategy and collaborated with students on 

a live project to create an impactful 

integrated marketing strategy. Students on 

the master's program were tasked with 

formulating recommendations to guide the 

company on strategically engaging with the 

targeted consumer. The aim was to build 

brand awareness and increase sales using 

various media forms from traditional to 

digital.  

  

The Solution 

Students worked in groups, researching 

changing consumer behaviour and attitudes 

toward hybrid and electric vehicles. They 

also conducted market analysis and 

proposed integrated marketing campaign 

ideas to engage with the targeted 

consumer. The groups competed to produce 

the best proposal. Each group prepared a 

presentation, supported by a high-level 

written report, making recommendations 

for the Johnson & Perrott Motor Group. 

The winning group created mock-ups of 

various ads as part of their #GoEverywhere 

multichannel campaign. Their detailed and 

highly creative integrated media plan 

included the use of online search ad 

campaigns, online video campaigns, social 

media advertising, content marketing, 

billboard advertising, radio ad campaigns, 

a PR campaign, and a hybrid and electric 

vehicle motor show.  

  

Benefits of the Engagement 

The students from the master's program 

gained valuable experience working with 

an established brand and navigating the 

formulation of an innovative marketing 

strategy. Roisin Fitzgerald, a student on 

the MSc programme and member of the 

winning group, emphasised the inclusivity 

of the project: “I really enjoyed working 

on this project as the scope was not 

overly constrained or limited by Johnson 

and Perrott. They allowed us to go for it 

and devise a well-rounded marketing mix. 

The project design meant that we could 

incorporate every aspect of the Masters 

that we have studied so far”. 

Johnson and Perrott found immense 

benefits in the engagement and have 

implemented many of the students' 

strategies. The group commented on the 
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